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EXPERIENCE

THE ASIA FOUNDATION October 2002 — present
www.asiafoundation.com Creative Director

Key responsibilities include: identity design, print collateral, annual reports, publications,
advertising, web + multimedia interface design, special event invitations and signage, 
exhibition design, 50th anniversary collateral, language localization, photographic 
archive solutions, management of vendors and freelancers, staff training, project 
management, print brokering, print management, brand implementation.

AVANTGARDE September 1998 — September 2002
www.avantgarde.com Art Director, Designer & Illustrator

See Client List on website. Responsible for all aspects of print and web design; 
specializing in logos, identity, collateral, advertising, catalogs, reports, and events.
Managed all jobs from proposal stage through budgeting, concept, design, production,
and final product delivery.

CB RICHARD ELLIS February 1999 — January 2000
www.cbrichardellis.com Senior Graphic Designer

Responsible for marketing services graphic design department serving 5 bay area
offices. Design work included annual advertising, special projects, high end brochures,
special event materials, template design, production team management, print brokering, 
managing and maintaining brand guidelines and standards.

d’NOTE RECORDS April 1995 — August 1998
Art Director, Designer and Illustrator

Responsible for all aspects of art direction, design and production of compact disc
packaging, product sales sheets, catalog, and advertising for an independent 

classical record label.

EDUCATION San Francisco Art Institute, BFA, 1992
Double Major: Painting and Photography
Continuing education at Center for Electronic Arts & BAVC San Francisco

SOFTWARE SKILLS Adobe Creative Suite, Quark, Microsoft Office, Painter, Expression, Macintosh OS, 
proficient in Dreamweaver, Fireworks, Flash, After Effects, survival PC skills

AWARDS 2005 MarCom Creative Awards; Gold & Honorable Mention

References available upon request



THE ASIA FOUNDATION

A PREMIER PHILANTHROPIC ORGANIZATION

The Asia Foundation is a non-profit, non-governmental

organization committed to the development of a peaceful,

prosperous, and open Asia-Pacific region. The Foundation

supports programs in Asia that help improve governance

and law, economic reform and development, women’s

empowerment, and international relations. 

With a network of 18 offices throughout Asia, an office in

Washington, D.C., and its headquarters in San Francisco,

the Foundation addresses these issues on both a country

and regional level. In 2005, the Foundation provided more

than $61 million in program support and distributed almost

1.1 million books and educational materials valued at 

$28 million throughout Asia.

As the in-house creative director, I’ve worked closely with

all departments, executive staff, and directly with many

field offices throughout Asia to create consistent and

effective designs for a wide range of projects.

Please visit: www.asiafoundation.org to view the website

design and click on the publication section to view PDFs.

DELIVERABLES

Logo & Stationery Systems

Brand Guidelines

Annual Reports

Publication & Book Design

Web + Multimedia Design
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The Asia Foundation is the premier non-profit organization devoted to Asia’s development
and mutually beneficial U.S.-Asian relations. The Foundation’s on-the-ground presence in 
17 Asian locations sets us apart as a contributor, facilitator, and responsive partner throughout the
region. As part of the local fabric, we are better able to understand Asia’s diverse cultures and 
environments and to take an active role in developing and implementing programs that reflect the
needs we identify and address with our Asian partners. Since 1954, the Foundation has emphasized
our in-country presence as a cornerstone of our work. In 2004, that tradition helped to further build
the Foundation’s long record of achievement. 

Throughout the year, The Asia Foundation worked with networks of local non-governmental 
organizations, government leaders, business representatives, and scholars to bring about improve-
ments in governance, free and fair elections, economic policy, increased participation of citizens in
their societies, and the empowerment of women. With the assistance of both new and long-term 
local partners, we contributed to positive outcomes on behalf of individuals and institutions in Asia,
nations in the region, and the United States.  

The staff responsible for this work includes
specialists of many nationalities with
diverse backgrounds and expertise, ranging
from politics and government to Islam; from
rule of law to facilitating exchange programs;
from small business development to interna-

tional relations. More
than 75 percent of our
staff members are
Asian professionals
working on-the-ground
with expatriates who
have long experience in the region.

In 2004, William Fuller, who led the Foundation for 15 years, stepped down from the presidency,
marking a period of record achievement in building democratic institutions, increasing economic
opportunity, improving human rights and women’s empowerment throughout Asia, and contributing
to improved understanding and cooperation in U.S.-Asian relations. This legacy of success and 
partnership forms the basis for the Foundation’s future initiatives to address new challenges and
opportunities in the Asia-Pacific region under the new leadership of Douglas Bereuter, long-time
leader on the International Relations Committee of the House of Representatives, whom the Board
selected to become president after his 26 years of service in Congress. 

Financial support from a growing number of donors facilitated the unprecedented growth of the past
year. In 2004, the Foundation provided more than $72 million in program support and distributed
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A LONG-TERM PRESENCE IN ASIA:  The Cornerstone of a Tradition of Achievement

T H E A S I A F O U N D A T I O N

Top Row [left to right]

eGovernment workshop held in

Bangkok, Thailand; Community 

meeting on local governance trans-

parency in Ha Tay province, Vietnam;

Books for Asia donations delivered 

to remote areas of the Philippines

Bottom Row [left to right]

Interviewing trafficking victims in

Cambodia; A Ministry of Justice 

meeting in East Timor; Small &

Medium Enterprise program, Indonesia

almost 800,000 books valued at $28 million throughout Asia. As in years past, Foundation programs
were supported by a combination of individual donations, foundation and corporate grants, as well as
wide-ranging competitive grants and contracts from the U.S. Agency for International Development
(USAID), the U.S. State Department, and an annual appropriation from the U.S. Congress. Further
demonstrating our value and well-established expertise as a trusted partner in Asia, funding from
international bilateral and multilateral supporters grew seven-fold, making us one of the most
diversified international development organizations in Asia. These supporters include the
United Kingdom’s Department for International Development, the Australian Agency for
International Development, the Royal Netherlands Embassy in Jakarta, the Canadian International
Development Agency, the Danish International Development Agency, the Asian Development Bank,
and the World Bank. In the past, we have also received funding from the U.S. Department of Labor,
the European Commission, and the Governments of Switzerland, Norway, Japan, and Germany. 
A complete list of 2004 donors and supporters is included on pages 18-20 in this report. 

The common thread running through our diverse programming is our emphasis on identifying 
systemic problems and addressing them at the source. The Foundation’s programs focus on producing
enduring and self-sustaining solutions, rather than providing limited assistance with short-term
impact. In keeping with this emphasis, the Foundation accomplished great milestones in 2004 in our
primary program areas of Governance, Law, and Civil Society; Women’s Empowerment; Economic
Reform and Development; and International Relations. Our focus includes improving human rights,
increasing educational opportunities, and expanding access to employment and entrepreneurship.

The Foundation’s reputation throughout our 50-year history is one of being a consistent, trusted, and
responsive partner in Asia. A crucial factor in the confidence our Asian partners have in us is no
doubt our commitment to programs that are focused on achieving shared goals. The trust
and credibility earned by this commitment and the quality of our work, along with our Asian 
partners, has allowed the Foundation to be as effective and efficient as possible in meeting its overall
goals: supporting individuals who are working to improve their countries and their region; helping 
to build the institutions required for more open, just, and peaceful societies; and helping to foster
mutual understanding between Asians and Americans.
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Top Row [left to right]

China Ministry of Foreign Affairs

Fellows at the Iowa State Capitol;

Environment program in India; Legal

Aid program in China

Bottom Row [left to right]

Economic Reform programs, Mongolia;

Luce Scholar studies agriculture in the

mountainous regions of Vietnam;

Women’s Empowerment programs,

Bangladesh
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Event Collateral

Exhibition Design

50th Anniversary Brochures

Film Graphics

CD & DVD Packaging



THE ASIA FOUNDATION

THE ASIA FOUNDATION SUPPORTS AFGHAN DEMOCRACY

Working closely with Afghanistan experts, the

Foundation’s governance program staff, research team,

as well as the marketing and public relations staff, I 

distilled the exhibition wish list and then worked within

the venue and budget limitations. The exhibit needed to

be entirely free standing, reconfigurable, easy and inexpen-

sive to ship, and able to be installed within a few hours. 

It also needed to be powerful, professional, and flexible

enough to allow for future venues and new content. 

I conducted an outside production agency review and 

ran a selection process to lend expertise to the overall

process and logistics as well as manage the first installa-

tion of the exhibit in Washington D.C. 

A fully customizable retail display system, with beautiful

brushed aluminum and birch details, was chosen. This 

system allows the Foundation to show both artifacts 

as well as almost any size image or banner for this and

future exhibits. I oversaw the project management

throughout the entire Afghan exhibition production

process and was the onsite installation director for the

first venue. I art directed and designed each of the

14 – 4 x 8 foot panels, the artifact displays, signage and

supporting collateral. Each display banner was digitally

printed on canvas and hung with birch headers and

footers. Large compelling duotone images and a clear

information hierarchy combined with intricate Islamic

designs and a rich color palette created a powerful 

exhibition and effectively highlighted years of the

Foundation’s work in Afghanistan.

DELIVERABLES

Exhibition Design

Invitation & Event Collateral

Flash Website Design
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1954 – 2001

The Asia Foundation 
Supports Afghanistan
Programs

November – 
December 2001

Bonn Conference, 
Germany 

March – June 2002

Preparation for the 
Emergency Loya Jirga 

June 10 – 16, 2002

The Emergency 
Loya Jirga

October 2002 – 
November 2003

Drafting of 
the Constitution

December 14, 2003 – 
January 4, 2004

Adoption of 
the Constitution

December 2003 – 
August 2004

Voter Registration 
and Civic Education

October 9, 2004

Presidential Elections

September 2005

National Assembly 
and Provincial 
Council Elections

Future

District Council 
Elections and 
Completion of the 
National Assembly

June 10 – 16, 2002: To ensure a legitimate process, The Asia 

Foundation mobilized international election experts to facilitate a 

secret ballot for the approximate 1,500 delegates to elect the leader 

of the Afghan Transitional Authority. The Foundation simultaneously 

provided logistical support on the loya jirga floor and with the press 

and communications center. 

A New Leader
After four days of deliberation, the Emergency Loya 

Jirga elected Hamid Karzai as the President of the 

Afghan Transitional Authority.  

Vocalizing Ideas
The Emergency Loya Jirga 

established a mandate for governance 

in Afghanistan, in which all parts 

of Afghan society had a voice. 

This process represented a 

fundamental shift from decades 

of violent conflict to peaceful 

political debate and consensus. 

We had not really anticipated what it would mean 
to have a secret ballot election and thanks to �e Asia 
Foundation – at the last minute – it was possible to 
bring in an electoral team headed by Peter Erban 
that was able to do what turned out to be a fairly 
sophisticated operation with secret ballot elections 
and qualified counting.

          — Jean Arnault, U.N. Special Representative 
               to the Secretary General for Afghanistan  

A New Government is Born

In 1954, The Asia Foundation answered an unprecedented 

call from Afghanistan’s Minister of Education, Abdul Majid, 

to support women’s initiatives. The partnership has endured 

for over five decades, making the Foundation the most active 

organization of its kind to empower Afghan women in 

professional fields such as education, law, entrepreneurship, 

and health care. 

Women in Leadership
In February 1970, the Foundation facilitated the participation 

of Afghan women in the International Council of Women 

meeting in Bangkok, Thailand.

Training a New Generation of Women
In an effort to expand discussion of issues confronting 

women in Afghanistan, the Foundation supported 

professional video journalism training for a new generation 

of Afghan women, culminating in the Emmy-nominated, 

world-renowned documentary, “Afghanistan Unveiled.” 
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A Legacy of Empowering Women 
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December 2003: Voter registration begins for the first-ever 

democratic elections in Afghanistan. Despite the inaccessible 

terrain, bad weather, and the insurgency, The Asia Foundation 

and partners traveled by horse, donkey, and foot to assist the 

Joint Electoral Management Body and the United Nations in 

identifying more than 2,000 voter registration sites. 

A New Opportunity
On August 15, 2004 – the official close of 

voter registration for the presidential elections – 

more than 10.5 million Afghans had acquired 

official voter registration cards. Far surpassing 

expectations, 41.3% of them were women. 

�e voter registration process marks the interest 
of the people of Afghanistan in peace, stability, 
democracy, participation in nation building, 
and their contribution towards global prosperity … 
it also demonstrates the wishes of the Afghan people 
to have a government that they equally own.

— Farooq Wardak, Director of the Joint 
     Electoral Management Body Secretariat 
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Registering Afghans to Vote



GIVE2ASIA

HOW WILL YOU MAKE A DIFFERENCE?

Founded by The Asia Foundation, Give2Asia provides a

comprehensive set of services that helps investors fulfill

philanthropic goals in Asia. Their services are tailored to

the investors specific needs, whether they are a potential

donor; a U.S. grantmaker; a financial, legal, or tax advisor;

or an Asian charitable organization interested in fundraising

overseas. Give2Asia supports donors and grantees with

flexible services, due diligence, capacity building,

research, and information sharing, to improve life in 

communities across Asia.

As the in-house art director, I worked closely with

Give2Asia’s managing director and marketing department

to create sophisticated and accessible designs that

inspire a diverse philanthropic audience. All pieces closely

adhere to a beautiful Asian color palette of reds, golds,

earthy greens and beiges. Their website features a flash

based header that interactively changes to full color as

the user rolls across it, simulating the effect that a donor’s

contribution will make to the recipients’ lives.

DELIVERABLES

Donor Brochures

Marketing Materials

Event Invitations

Web Design

Founded by �e Asia Foundation to promote philanthropy to Asia

Opportunities to make
a difference across Asia

AFGHANISTAN | Bring doctors and medicine to a new clinic serving devastated areas PAGE 4

Greatest
NEEDS

Three Reasons to Invest in Give2Asia

1. GIVE2ASIA’S IMPACT IS AS DIVERSE AS ITS DONORS.

Since 2001, more than 1,000 donors have used Give2Asia’s services. How will the next
thousand choose to make a difference?

2. INCREASE GIVING TO AFGHANISTAN, CAMBODIA, CHINA, INDIA, TAIWAN,
AND ELSEWHERE.

Use of Give2Asia’s services has doubled every year. By investing in Give2Asia, you help
generate new donors and contributions for Asia’s most pressing needs.

DONATIONS FACILITATED BY GIVE2ASIA

3. A 900% RETURN FOR YOU AND FOR ASIA.

Give2Asia is efficient and effective, leveraging contributions to the Promoting
Philanthropy Fund to generate $9 in giving for every $1 invested.

1,000,000

2004

0

2,000,000

3,000,000

4,000,000

5,000,000

6,000,000
7,000,000
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Another donor built a women’s 
clinic in Afghanistan that serves 
130 patients daily.

One California family 
sponsored scholarships for 
220 Cambodian girls.

3

3

2

1K r i s t i n  k e l l y  C o l o m b a n o
3 1  a b b e y  s t r e e t  * s a n  f r a n c i s c o  * c a l i f o r n i a  9 4 1 1 4

t e l :  4 1 5 . 6 0 2 . 7 6 8 6  * f a x :  4 1 5 . 2 8 1 . 9 1 9 7
k r i s t i n @ ava n t g a r de . c o m

Founded by The Asia Foundation to promote philanthropy to Asia

Promoting
PHILANTHROPY
FUND Make an investment 

in the future of Asia.



TITEC CYCLES USA

THE PORSCHE OF MOUNTAIN BIKING

Titec, a leading high performance bicycle parts manufac-

turer hired Avantgarde to give their brand identity a new

look and increase after market sales to a new target 

audience. With only five weeks and a limited budget,

Avantgarde was tasked to develop, design and print the

2002 advertising campaign and 2001-2002 catalog.

Through industry research we created a structure in which

to develop the metamorphosis of Titec for the new season.

Once the client approved the new direction, Avantgarde hit

the ground running. From developing a four-ad campaign

to a new product catalog, which included design, 

photography, production layout and copywriting as well 

as printing, we were able to give Titec a complete overhaul

in just five weeks.

SOLID TITANIUM

Avantgarde delivered all ads to Titec’s contracted media in

time to launch its new campaign at EuroBike in Germany,

the season’s opening event. The perfect compliment to the

new ad campaign was the sleek, Porsche-like metallic 

catalog introducing new products and giving new life to

the existing line. 

DELIVERABLES

Advertising Campaign

Product Catalog

Business Cards 
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For those seeking a comfortable long-term 

investment, Titec offers the high performance Ithys

Gove saddle. Designed with minimum weight and

maximum durability, the Gove provides the 

ultimate in comfort, support and pain-free riding.

Titanium rails, lightweight padding, and a slimmed-

down design help shed grams while the Relief Zone

nose gives you added comfort. Plus the rugged

front, rear bash guards and Kevlar-edged cover

give you the off-road protection you need.  

Titec’s rigorous testing keeps us ahead of the

pack with lighter and stronger saddles. And we’ll

continue to build premium quality, lightweight

parts that can hold up from race day to epic

rides. Ask your dealer for genuine Titec saddles,

seatposts, stems, and handlebars.

The Best PART of Any BikeThe Best PART of Any Bike

FOR MORE INFORMATION

VISIT WWW.TITEC.COM 

OR CALL 1-888-848-3299 FOR A FREE CATALOG.

INVEST IN

SOFTWARE.

Ti
TITANIUM

48

22

The Best PART of Any BikeThe Best PART of Any Bike

There’s no better long-term investment than the

new Hellion 1" rise Titanium handlebar from

Titec. Formerly only available in 7075 aluminum,

the Hellion is now forged from indestructible 

titanium for the ultimate cross country experience. 

Titec redefined mountain biking with the riser bar 

and we’re continuing to build quality, lightweight 

parts that can withstand any conditions. So stay

in it for the long run with parts that endure.

Ask your dealer for genuine Titec handlebars,

seatposts, stems and saddles.

Ti
TITANIUM

48

22

FOR MORE INFORMATION

VISIT WWW.TITEC.COM 

OR CALL 1-888-848-3299 FOR A FREE CATALOG.

INVEST IN

PRECIOUS METALS.



UPLIFT COMMUNICATIONS

UP UP AND AWAY

UPLIFT had evolved into an organization that quickly need-

ed to reconfigure itself and hired Avantgarde to create a

new identity and stationery system to meet the demand.

UPLIFT is a closely-linked network of independent technol-

ogy consultants, each with specialized skills in his or her

communications field such as  writing, editing, design and

project management. The challenge was to create a com-

pelling new look that would address Uplift’s unique and

ever shifting corporate structure as well as position them

as creatives and experts in their fields.

A hybrid solution was chosen for the final look — a split

treatment of its compound parts. The “UP” is addressed in

the solid fill type treatment as well as the graphic arrows,

the “LIFT” (also being the end result of following the graph-

ic arrow direction) is depicted in the air current swirling

lines used throughout the all printed pieces. The business

card also doubles as mini CD sleeve which holds the 

companies information and portfolio for leave behind piece.

DELIVERABLES

Corporate Identity

Business System

CD Sleeve
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BIORDI ART IMPORTS

ITALIAN ARTS AND CRAFTS

Biordi Art Imports has been bringing beautifully hand-

crafted and hand-painted ceramics directly from Italy to

San Francisco and shipping worldwide via their catalog

since 1946. Avantgarde was asked to update the design of 

family owned and operated company’s catalog as well as

design and  launch their e-commerce website.

Our solution was to modernize and simplify the catalog

experience by working with larger amounts of white

space than the previous designs to both make searching

easier and to accentuate the beautiful and brightly paint-

ed ceramic designs. A combination of a classically tooled

typeface with a delicately whimsical and colored face

along with ample leading finished off the design details.

Avantgarde worked very closely with the client in all

aspects including art directing the photography, 

cataloging and proofing as well as working with their

Italian oversees printer.

TRADITION MEETS TECHNOLOGY

After completing the catalog Avantgarde designed, 

produced and launched Biordi’s website within a matter

of a few weeks and right before their holiday crunch. The

design and format followed the catalog structure closely

thereby making shopping via their catalog or website an

easy and familiar process. Biordi’s sales from the 

introduction of their website have increased more than

20%. As an added benefit retail sales also improved with

more orders coming via fax and web rather than by phone.

DELIVERABLES

Product Catalog

Website
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CONTEMPORARY EXTENSION | SFMOMA

ENLIGHTEN, ENTERTAIN & EDUCATE

Contemporary Extension (CX) cultivates relationships with

young adults between the ages of 21 and 40 to further their

knowledge of the art world and support the SFMOMA. 

CX challenged Avantgarde to design and launch their 

website keeping an eye towards the artistic, substantive

and provocative.

The resulting CX website immediately engages the view-

er’s senses through the animated introduction and follows

throughout the site using the brightest of colors yet the

simplest of scrolling  navigation. This makes it easy for the

web viewer to find the event, feature or membership infor-

mation they are looking for. The pages are enhanced by

edgy cropping and monochromatic coloring of member

photographs and events.

DELIVERABLE

Website
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ANNIE C.

WHIMSICAL BAGS WITH MODERN FLAIR

Annie C.’s design philosophy is based on creating unique,

high-quality accessories and apparel that presents a

fusion of old-world charm with contemporary style, and

feature a fun personality with a sophisticated voice.

Annie C. hired Avantgarde to develop identity and 

marketing materials making sure that the overall solution

was fresh, appealing and mapped closely to their products.

The logo’s modern and refined typeface speaks directly 

to the fashion forward customer and while still retaining 

a well tooled and crafted feel to match Annie C.’s hand-

made goods. The playful polka dots in a soft brown,

green, blue & orange palette  address their old world

charm and appeal to many types of customers. Most of

the marketing materials were designed to be printed on

demand using Annie C.’s in-house printers to stay within

their start-up budget.

DELIVERABLES

Logo Design

Business System

Hang Tag

Marketing Materials

Minimum order size: 
4 HANDBAGS (CAN BE MADE UP OF DIFFERENT STYLES AND SIZES) OR $300. 

IF UNDER MINIMUM A $10 SURCHARGE WILL BE ADDED.

Returns: 
RETURNS ON DEFECTIVE ITEMS ONLY FOR EXCHANGE OR CREDIT MUST BE 

MADE WITHIN 5 DAYS OF RECEIPT OF SHIPMENT AND WITH PRIOR WRITTEN

AUTHORIZATION FROM ANNIE C.

Terms: 
EACH BAG IS SPECIALLY MADE FOR YOUR ORDER AND THEREFORE FINAL. 

ALL ORDERS ARE C.O.D. OR PREPAID WITH A CREDIT CARD.

Shipping: 
ALL PACKAGES ARE SHIPPED UPS GROUND UNLESS OTHERWISE REQUESTED.

CUSTOMER PAYS SHIPPING AND HANDLING ON ALL ORDERS. 

PLEASE ALLOW 6-8 WEEKS FOR DELIVERY AFTER ORDERS HAVE BEEN PLACED.

513 Brown Street * Healdsburg, California 95448

phone: 707.433.6778 * fax: 253.390.6188 * annenichols@ yahoo.com

Inspired by antique fairs and flea markets,  Annie C. handbags are designed to bring you a touch of nostalgia, a little 

whimsy and an element of surprise. Vintage postcards, old photographs and contemporary images are thoughtfully 

selected and reinterpreted into truly unique and functional handbags. 

Each handbag is custom printed on a luxurious cotton/poly fabric and lined with coordinating imported silk taffeta or

yarn-dyed cotton. Handles and bottoms are made from premium leather. Each handbag includes a small inside pocket. 

LARGE (0102)  10 3/4” HIGH X 11 3/4” WIDE X 3” DEEP

Custom printed cotton/poly fabric lined with

Provencal blue striped silk taffeta. Premium black

leather handles with nickel snap hook closures, 

grommets and corresponding leather bottom.

SMALL (0103)  8 1/2” HIGH X 7” WIDE X 2 1/2” DEEP

Custom printed cotton/poly fabric lined with

Provencal blue striped silk taffeta. Premium black

leather handles with nickel rings and corresponding

leather bottom. 

ALL ANNIE C. HANDBAGS ARE HANDMADE IN THE USA.

Style: Take me to Rome

INTERIOREXTERIORFabric:
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Handmade in the U.S.A.

                   



SIMPLYSHE

A FRESH VOICE AND SAVVY PRODUCTS

SimplyShe’s cards, books and apparel products relate 

to women in their many roles—as single women or 

partnered, as mothers, as working women, and as

friends—and in their everyday experiences; dating,

breaking up, losing weight (or not), working, getting

engaged, marriage, pregnancy, motherhood, family, 

transitions, and more. Avantgarde worked with SimplyShe

over a two year period developing and designing 

merchandising materials, books and apparel products.

We worked closely with SimplyShe from conception

through design on each apparel, book and illustration,

assuring total brand management success in order to

achieve the founder’s vision. Both book’s package designs

were fully prototyped for book deal shopping with well-

known publishers, and were picked up by the major 

publisher Stewart, Tabori & Chang.

DELIVERABLES

Product Design & Development

Book Design

Illustration

Hang Tag

Holiday Card
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SimplyShe.com  © 2001 SimplyShe, Inc.

I love my hair.

Affirmations and exercises 
that will make you feel good.
Really, really good.We mean it.

They really will. Really.

� �

A SimplyShe Book
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VERNIER NETWORKS

BIRTH OF A SPIN-OFF

In March of 2001, Packet Design, asked Avantgarde to help

spin off its first company, Vernier Networks. Vernier 

provides network infrastructure hardware and software

designed to protect manage and enhance wireless 

networks. Our team began by developing a marketing 

communications message platform from which to develop

other tactical marketing communications projects: identity,

business system, website, collateral system design,

tradeshow presence and a 360 degree plan to launch the

company. The challenge was to leverage the company’s

roots as the first spin off to Packet Design while balancing

Packet’s reputation and allowing Vernier a unique identity

enabling it to stand on its own as an independent company.

MESSAGE PLATFORM

Our approach was to first develop a messaging foundation

from which we could build future marketing communica-

tions activities. Critical questions were: What are the

important attributes of the new product? Who is the target

customer? How to position the new company in the noisy

world of networking? After achieving consensus on these

critical points from the executive team, Avantgarde made

sure that the key messages were reflected in all identity,

web development, business system, collateral and market-

ing communications work thereby creating a consistent

Vernier Network company brand.
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2465 Latham Street, First Floor • Mountain View, California 94040

Tel 650.237.2200 • Fax 650.237.2201 • www.verniernetworks.com

2465 Latham Street, First Floor • Mountain View, California 94040

2465 Latham Street, First Floor

Mountain View, California 94040

Direct 650.237.2210

Cell 510.915.3746

Main 650.237.2200

Fax 650.237.2201

Janak Pathak
Vice President of Sales

janak@

verniernetworks.com

Features and Benefits of the Vernier Networks System™

The Vernier Networks System offers unprecedented f lexibility and control for network managers who need

to deploy and manage wireless networks. This breakthrough technology can be applied to a wide variety of

wireless or wired network technologies, including 802.11b, Bluetooth, standard Ethernet, and even emerging

802.11a and 802.11g.

Features Benefits

Fine-grained Network Access Control Provides management and control of all resources; Access to hosts and 
applications controlled by time, location, and user.

Packet Inspection Engine Increases network security and administrative control by inspecting packets
and filtering them based on any packet-level attribute.

Client Independence: No changes to client Eliminates the need for users, guests, or IT managers to change network 
network configuration or special software required settings or install special software.

Full Authentication Support: Built-in, LDAP, 802.1x Supports an enterprise’s existing authentication system to control 
RADIUS, Kerberos, or Windows 2000/NT-domain access to the network.

Rights-based Network Access Blocks all traffic from a user until that user has been authenticated and then
allows only the traffic designated by that user’s privileges.

Roaming across multiple subnets Eliminates the need to build a single subnet network and 
provision all users within the same subnet. 

Airwave Security Uses an IPsec, L2TP/IPsec, or PPTP tunnel to encrypt user traffic between 
the client and the Access Manager, eliminating the data privacy concerns of 
standard 802.11 access.

Central Management Reduces complexity and increases administrative control: a single Control Server
manages all the Access Managers within a single administrative domain.

Simultaneous Guest and Trusted User Access Allows both trusted users and guests to simultaneously access the network
with different network privileges.

Integrated Rights Manager Provides a graphical interface for user and group rights management. Enables
the network manager to control exactly which traffic is allowed on the network
and which network resources an individual user can access.

Location Control Increases network security by enabling network managers to control which
users can access the network at a specific location.

Time/Date Control Increases network security by enabling network managers to establish time
and date-based policies that limit a user’s access to the network. Access 
controls can be based on any combination of specific days, days-of-the week,
or time duration per day.

NAT Support Provides full system support for NAT (Network Address Translation).

Complete Session Logging Supports logging and tracking for accounting and/or billing purposes by 
user, by service, by time, and by location.

Web Browser Management Provides secure and easy network and user configuration through a 
Web-based interface.

Anti-MAC Address Spoofing Prevents untrusted users from gaining network access.

Interoperability Supports any Layer 2 technology with an Ethernet interface. 

Incremental or Full Network Deployment Allows a network manager the flexibility to deploy the system across an 
entire network or department-by-department.

Integrated SystemVernier Networks 

IS 5000 Integrated System™

The Vernier Networks System gives you the security,

manageability, and mobility missing from today’s

wireless networks. And it does so with the simplicity

and convenience users have come to expect from 

wireless technology.

The IS 5000 Integrated System: 
A Compact and Complete Solution 
for Wireless Networks
Ideal as a management solution for a departmental 

network or as a starter system for an enterprise, the 

IS 5000 Integrated System provides the centralized

management tools you need to protect, manage, and

enhance a small wireless network.

In a single network device, the IS 5000 provides:

•   Advanced Layer 3 technology that monitors and

manages network traffic and that coordinates wire-

less services, such as roaming across any subnets

managed by Vernier Networks AM 5004 Access

Managers.

•   Rights management software you can use to 

establish network access and usage policies for users

of your wireless network. 

•   Authentication controls that integrate with your

domain’s existing authentication system.

•   A default guest account that provides restricted net-

work access to guests and contractors without

requiring you to change the network settings on

their devices.

•   Support for up to four wireless access points.

The IS 5000 combines a Vernier Networks CS 5000

Control Server and a Vernier Networks AM 5004

Access Manager in a single rack-mountable device.

The Control Server software components manage user

rights and authentication. The Access Manager 

software components, including a Layer 3 packet

inspection engine, monitor network traffic, and

enforce the access and usage policies established

through the Control Server. Access privileges can be

based on user identity, application, location, time of

day, and network protocol. 

When used with multiple Vernier Networks AM 5004

Access Managers, the IS 5000 allows authorized users

to roam freely. The IS 5000 dynamically tunnels net-

work connections across the access point it manages,

The Vernier Networks IS 5000 Integrated System is an ideal solution for quickly and easily 

securing and controlling a small wireless network. A complete network management solution in

itself, the IS 5000 combines a Vernier Networks CS 5000 Control Server and a Vernier Networks

AM 5004 Access Manager in a single device. Whether deployed as a complete solution for a small

network or as a starter system for a large network, the IS 5000 provides all the benefits of the

award-winning Vernier Networks System—a comprehensive and scalable solution for protecting,

managing, and enhancing wireless networks.

Providing Security, Intelligence and Control for Small Wireless Networks



VERNIER NETWORKS CONTINUED. . .

BEST IN SHOW

Vernier benefited from taking this methodical approach to

developing its core marketing communications materials

and now has a permanent, long lasting identity from which

to build the company’s brand that is unique from its 

parent company. Clear and concise messages were devel-

oped and incorporated in a comprehensive product launch

plan. The foundation was solid to further expand the web-

site as well as build permanent collateral materials. 

In September 2001, the consistent deliverables from

Avantgarde’s project work contributed to a successful

product launch at networld+InterOp. Vernier received

recognition with a “Best in Show” award, excellent press

coverage, and new customers.

DELIVERABLES

Messaging Workshop Corporate Identity

Website Business System

Marketing Collateral Tradeshow Signage

Presentation Folder Product Data Sheets

Quickstart Guides Product Brochure

Advertising
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THE

Vernier Networks SystemTM

Protect Your Network

Take action to ensure that wireless technology completes, rather than compromises, your network security.

Without requiring any changes to client devices or any additional client software, the Vernier 

Networks System:

� Secures the airwaves between the client and the network

� Blocks unauthorized users from accessing the network

� Grants access to trusted users after authenticating them through your existing authentication 

system (such as LDAP, RADIUS, Kerberos, 802.1x or NT-domain)

� Grants limited network access to guests and contractors using a default guest account that you control

� Provides a Rights Manager, through which you can create user groups and login accounts 

with specific access rights to network resources

The Vernier system automatically secures all wireless communications on the 

network, including communications across subnets and among mobile workers. 

Security features include:

� Login authentication presented over SSL and integrated with your 

existing authentication system 

� User rights defined using the Vernier Networks Rights Manager and 

enforced using distributed packet-filtering engines

� Access control based on location, date, and time 

(including time-of-day, session time, and linger time)

� Anti-MAC address spoofing

� Airwave security that allows users to seamlessly roam and protects  

the traffic from unwanted eavesdropping

The Vernier Networks System offers an additional layer of protection, using

industry standard IPsec technology to secure the airwaves. Functioning as

encryption endpoints, Vernier Access Managers encrypt and secure all traffic

with devices running standards-based IPsec, L2TP, or PPTP clients. Because

traffic terminates within the Vernier system, it receives the full benefit of Vernier

Networks’ traffic analysis, including policy enforcement, traffic reporting and

support for roaming.

Working with the networking systems and software you already have in place, the Vernier Networks System

brings the security commonly associated with land-based systems to the world of wireless networks. 

Manage Your Network

Manage your network, while reducing your workload.

Guest workers, contractors, the ongoing cubicle shuff le—configuring networks and the devices that connect

to them can be a never-ending task. Everybody wants network connectivity and minimal downtime.

Network administrators need to be able to provide that connectivity while controlling the resources that

individual users can access.

The Vernier Networks System enables trusted users to access the network at any approved location without 

changing their network settings—or having you change the settings for them. Once on the network, users

can access only the resources you have allowed them. The Vernier system increases your control over the 

network, while decreasing the time you need to spend configuring devices. 

Incorporating a sophisticated Layer 3 packet inspection engine, 

the Vernier Networks System is:

� User-aware. The Vernier system tracks users, not just devices, and

grants each user access to the appropriate resources and services

� Location-aware. The Vernier system enforces network policies based

on location—for example, limiting logons through access points in

the Finance building to members of the Finance department

� Time-aware. The Vernier system enforces network policies based on

a time. When can a particular user access the network? For how

long? How often should users have to re-authenticate themselves?

The Vernier system’s time-based policies tighten your network’s

security while improving its performance

Combining these three dimensions—user identity, location, and time—administrators can create precise and

powerful policies for their wireless networks.  Instead of the all-or-nothing wireless networks in place today, the

Vernier Networks System provides f lexibility and fine-grained control.

The Vernier Networks System includes other powerful management features. Default guest accounts make 

it easy to provide limited network access to guests and contractors. Vernier Networks’ adaptive networking

technology—incorporating years of experience managing networks—optionally recognizes and automatically

corrects the most common configuration problems affecting users of wireless networks.

The Vernier solution is device-agnostic, and works with any standards-based wireless device, guaranteeing

that your network is ready to support the mobile devices available today, as well as those that will be 

available tomorrow.

In today’s corporations, network administrators are

asked to manage a bewildering range of devices—

including laptops, pocket PCs, and PDAs—for 

corporate users, contractors, and guests. 

Given the number and variety of client devices, 

network administrators face a choice: continue

relying on client software, which must be installed

and continually upgraded, or put intelligence into

the network itself. 

Putting intelligence into the network—through 

the Vernier Networks System—dramatically 

decreases IT workload, and makes IT organizations

more efficient and effective. When a policy has to 

be changed, administrators can make the change,

once, centrally, instead of having to manually

upgrade tens, hundreds, or thousands of devices.

Enhance Your Network

Take advantage of the f lexibility, power, and convenience of wireless technology and mobile computing.

For many businesses, wireless communications have become mission-critical—the essential channel through

which the most important, time-sensitive information f lows. But few businesses today are effectively 

managing this vital communications channel. Even fewer are optimizing it. 

Designed for simple wire replacement, WLAN systems fail to deliver on the promise of mobility, requiring

network managers to resort to artificial deployment architectures or restricting users to limited connection

areas. The Vernier Networks System removes these limitations, allowing network managers to preserve their

developed network architectures and policies while giving users unrestricted, cell-phone-like roaming 

anywhere in the network.

The Vernier Networks System tracks users and their locations and automatically coordinates network activities

to provide continuous service for users. As users move to new locations Vernier provides for persistent 

sessions and applies the appropriate access rights for each user.

Aware of users, locations, and time, the Vernier Networks System optimizes your network based on who

your users are and what they’re allowed to do. Should information from certain users or locations take 

precedence on your network? Through the Vernier system, you can prioritize network traffic and enforce 

networking policies that ref lect your organization’s structure, your business practices, and your operational goals.

Add Intelligence to Your Network
Add intelligence to your network—so you don’t have to add intelligence to every device on your network.
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MEALS ON WHEELS

2002 STAR CHEFS AND VINTNERS GALA

The Meals On Wheels Gala is San Francisco's epicurean

event of the year. Guests are treated to dinner by an array

of world-renowned Bay Area chefs, together with a live

auction to benefit the City's homebound seniors. Each year

the Meals On Wheels Gala event is the primary fundraiser

for the organization. Avantgarde partnered with Meals On

Wheels in 2002 to update the gala’s identity and design all of

the supporting collateral and advertising.

SUNNY DELIGHT

Our approach was to lighten and brighten the event’s

palette matching it to the early summer season. We also

selected design elements that widely appeal to the wine

and food crowds such as the pale stripes, fresh green stars

and earthy warm type. The designs were implemented in a

variety of printed pieces and in local magazine and news-

paper advertisements.

As a result the “2002 Star Chefs & Vintners Gala” event

exceeded Meals On Wheels expectations. The Gala and

auction raised more than $440,000 for San Francisco’s

homebound senior citizens.

DELIVERABLES

Logo Redesign Event Invitation

Letterhead Advertising

Program & Auction Guide

Christine Law, Postrio
Dennis Leary, Rubicon
Steven Levine, Cosmopolitan Café *
Laurent Manrique, Campton Place
Joseph Manzarre, Globe
Brandon Miller, Stokes Restaurant
Jason Miller, Moose’s
Jim Moffat, 42 Degrees
Russell Moore, Chez Panisse
Nancy Oakes, Boulevard *
Brad Ogden /Adrian Hoffman, One Market *
James Ormsby, PlumpJack Café
Daniel Patterson, Elisabeth Daniel
Roland Passot, La Folie
Melissa Perello, Charles Nob Hill
Charles Phan, Slanted Door
Thomas Ricci, Lapis
Judy Rodgers, Zuni Cafe
Marc Schoenfield, Red Herring *
Shigefumi Tachibe, Chaya Brasserie *
Staffan Terje, Scala’s Bistro
Marc Valiani, Jianna
Jason Xu, Shanghai 1930 *

Jean Alberti, Kokkari
Darby Aldaco, Taste Catering

Joey Altman, Wild Hare
Jeffrey Amber, XYZ

Paul Arenstam, Grand Café
Bridget Batson, Hawthorne Lane

John Beardsley, Ponzu
Brian Bistrong, The Ritz Carlton Half Moon Bay

Bruno Chemel, Beau Coup
Cat Cora, Postino

Erik Cosselmon, Cetrella Bistro
Mark Franz, Farallon
Ken Frank, La Toque

Jason Gingold, Redwood Park
Sam Godfrey, Perfect Endings

Rick Gonzales, Silks
Laurent Gras, Fifth Floor

Suzette Gresham, Acquerello
Gerald Hirigoyen, Fringale & Pastis

Philippe Jeanty, Jeanty @ Jacks
* Shotaro Kamio, Ozumo

Hubert Keller, Fleur de Lys
Loretta Keller, Bizou

S t a r  C h e f s

* Host Restaurants

June 2, 2002
5:00-6:30 PM

Hors d’oevre and Spectacular Wine Tastings
Served under the Big Top on Steuart Street
(between Mission & Howard) plus a special 
performance by the Celebrity Chef ’s Band, 
The Back Burner Blues

6:30-7:00 PM

Fabulous Live Auction!

7:00-9:00 PM

Extraordinary Three Course Gala Dinner 
in our Host Restaurants: 
Boulevard, Chaya Brasserie, Cosmopolitan Café,
One Market, Ozumo, Red Herring Restaurant,
and Shanghai 1930

9:00- 11:00 PM

Back to the “Big Top” for Dessert and Dancing 
to the Grammy award winning Music of 
Charlie Musselwhite

Event Co-Chairs

Jan Birnbaum & Koerner Rombauer
Event Partners

American Airlines, American Express 
& ConAgra Foods

Black Tie Optional

Honorary Co-Chairs

Charlotte Mailliard Shultz & Samuel Bronfman II

Parking Available at 75 Howard Street Garage

La Jota Vineyard
Landmark Vineyards
Long Vineyards
Louis M. Martini Winery
Markham Vineyards
Merry Edwards Wines
Merryvale Vineyards
Miner Family Vineyards
Mount Eden Vineyards
Niebaum Coppola Estate Winery
Pahlmeyer
Ridge Vineyards
Robert Biale Vineyards
Robert Pecota Winery
Rombauer Vineyards
Sequoia Grove Winery
Shafer Vineyards
Signorello Vineyards
Silver Oak Cellars
Schuetz Oles
Staglin Family Vineyard
Sterling Vineyards
Trefethen
57 Main Street Wine Co.

Artesa Vineyard & Winery
Argyle Winery

Beaulieu Vineyard
Bonny Doon Vineyard

Cain Vineyard & Winery
Cakebread Cellars
Caymus Vineyards

Chalk Hill Estate Vineyard
Chappellet Winery

Chateau Montelena Winery
Chateau Potelle Winery

Chiarello Family Vineyards
Clos du Val Wine Company 

Dalla Valle Vineyards
Duckhorn Vineyards

Etude Wines
Far Niente

Ferrari-Carano
Gloria Ferrer

Grace Family Vineyards
Iron Horse Vineyards

J. Wine Company
Jordan Vineyard & Winery

Joseph Phelps Vineyards
Kuleto Villa Vineyards

S t e l l a r  W i n e r i e s

Auction Wines

Star Chefs & Vintners

Meals On Wheels

San Francisco

Join Us for an Evening 
Among The Stars in the 
Heart of the City with our 
Stellar Host Restaurants:

Boulevard

Chaya Brasserie

Cosmopolitan Café

One Market

Ozumo

Red Herring

Shanghai 1930




